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The Brain Waves challenge is a high profile, 5,500 mile, 100 day
crossing of the Indian Ocean from Australia to Kenya... in a 29
foot ocean rowing boat.

This will be the first time in history that a mixed crew has
successfully crossed the Indian Ocean from continent to
continent by human power alone.

During the challenge we will be collecting research data into
the effects of plastic pollution in the Indian Ocean, data into
the effects of exercise on mental health symptoms (such as
anxiety and depression) and inspiring the next generation

of adventurers through our schools programme, talking to
children in the classroom via video link from out on the water.

During a 2018 crossing between Australia and Mauritius,
which our skipper Billy also led, we reached an audience of
approximately 27 million people through TV, Radio and print,
with the challenge being covered by Sky News, the BBC and
several leading publications in the UK as well as Channel?,
10 and ABC news in Australia.

The departure date is June 2026 and we would love you to
be part of it...



My Formula 1 career gave me an insight into the
strength and resilience it takes to overcome great
odds. Brain Waves'’ row across the Indian Ocean also
demonstrates the spirit of courage and endurance. I'm
honoured to support such an inspiring endeavour and,
| believe that together, we can accelerate the search
for a cure in our Race Against Dementia.

Sir Jackie Stewart, OBE

Founder and President of Race Against Dementia




Indian Ocean Crew

Firefighter

BILLY TAYLOR

Billy started ocean rowing challenges in
2014 after finding out his childhood friend
had been diagnosed with Young Onset
Parkinson's Disease. He has rowed across
the Atlantic, Pacific and Indian Oceans, the
Mediterranean and the English Channel, all
of which have been to raise awareness of
YOPD and mental health.

EX R.A.F and Firefighter

GLYN ROBERTS

Glyn is a 45 year old former firefighter and
RAF Officer who has had an adventurous itch
that has needed scratching since leaving the
military. Despite limited expedition and on
the water experience, he is very keen to
challenge himself and support 2 amazing
charities on this unique and epic adventure
of a lifetime.

Adventure Scientist

Susannah Cass

Susannah has succesfully rowed the Pacific
and Atlantic Oceans, bagging herself a world
record as Skipper for the first and only crew to
row from Portugal to Brazil in 2016.

Her acedemic background is in Natural
Sciences, biodiversity and conservation and is
looking forward to taking the lead on the
schools project during the Indian crossing.

Sailor, Geek and Solo Ocean Rower

Lara Vafiadis

Lara is a sales director with over ten years of
experience in the tech industry. As a former
yacht skipper and solo Atlantic Ocean rower,
she is also a public speaker and a women in
tech advocate. In 2023, she became the 23rd
woman to complete a solo, unassisted
transatlantic rowing expedition spending 98
days at sea.




The Indian Ocean:
Australia to Kenya 2026

We will take on an unassisted mainland to mainland crossing of the Indian
Ocean, something never before attempted by an ocean rowing team.

Starting in Exmouth, Western Australia, we will row in shifts for 24 hours
a day, 7 days a week, across the entirety of the Indian Ocean until we
reach Mombasa, Kenya.

This is no ordinary ocean row - rowing the Indian Ocean is widely
recognised as being far more difficult than the Atlantic or the Pacific,
and that is what makes this such an incredible challenge.

5,500 miles | 100 days
completely unsupported

MOMBASA
L / 4°S, 39°F

AUSTRALIA
21°S, 113°E




The Challenge

Unsupported means just that, and we will have to deal with anything that gets
thrown at us.

There is no stopping and calling a specialist out to help with repairs, no popping
to A&E for medical attention. Although we will be able to use a satellite phone to
seek advice, we, and we alone, will be the ones who have to deal with any and all
problems we encounter. If we do get into trouble and need help, it is entirely
possible that we will have to wait for up to 5 days for the cavalry to arrive, most
likely in the form of a diverted commercial vessel.

Everything that we will need will have to be loaded onto the boat before we leave
and once we have done so there is absolutely no turning back. During the Indian
Ocean crossing we could easily find ourselves out on the water and have to be
self-reliant for over 100 days. During that time we will experience sleep
deprivation, extreme fatigue, massive weight loss, huge seas and the only place
that all crew will have to shelter is a tiny cabin no larger than the size of a small
double bed.
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Everything we need will
have to be loaded onto
the boat before we leave,
and once we have left,
there is definitely no
turning back.




This is an ocean rowing boat

It's 29ft long, a little under 6ft wide and will be our life support system for
the time that we are on the water. i

We will be running on a shift pattern of 2 hours rowing followed by

2 hours resting for 24 hours a day, 7 days a week. That means for
approximately 100 days nobody will be getting more than 90 minutes
of sleep at a time.

From the second we push off until we next set foot on dry land, the boat

will be everything to us. We will either be on deck rowing or we will be
in the tiny cabin at the back of the boat which is about two thirds the
size of a double bed. Inside this we will rest, cook, eat, sleep, navigate,
communicate with the outside world and each other, patch up any
injuries, write blogs and vlogs, carry out any equipment repairs... in fact
the only thing that we won’t be doing in the cabin is going to the toilet.
This is an alfresco affair that bears a striking resemblance to a bucket
on deck because it is a bucket on deck. Lovely when it's sunny and calm
but try to imagine yourself balanced atop said bucket when there are
howling winds and towering waves crashing on deck...

T



So why would we do this and why
would you want to get involved?
Here are some great reasons...

1. The Charities

PPORT RACE AGAINST DEMENTIA
il Founded by Sir Jackie Stewart OBE, after his wife Helen’s frontotemporal dementia
AGAIN diagnosis, Race Against Dementia funds early-career researchers to accelerate
- gl progress towards a cure for dementia.

With over 55 million people affected globally and someone diagnosed every three seconds, Race
Against Dementia is taking immediate action to drive significant breakthroughs and develop
leaders in the field. RAD’s vision is to win the race against dementia by accelerating global
research towards a breakthrough cure with the utmost urgency. This will be achieved by
coadlescing the brightest minds from medicine, motorsport and engineering to make that happen.

How we do this

NEW TALENT
RAD identifies and financially supports the most gifted early-career dementia research scientists.

ESTABLISHED TEAMS
RAD backs the best teams — ones making tangible progress in dementia research.

INNOVATION
RAD provides catalyst funding, enabling research fellows to pursue groundbreaking ideas that
are less likely to receive mainstream funding.

SPEED
RAD instils a Formula 1 attitude of accuracy and urgency to hasten the pace of development.

REACH
RAD forms strong alliances with research centres of excellence worldwide.

ROCK
@ RECOVERY ROCK2RECOVERY

T ke e “Working together to design an effective and lasting change”.
wing Vs

R2R offers confidential one to one specialist change management coaching for members of the
Armed Forces, 999 Services and their immediate family members, either face to face, via Zoom or by

telephone, with a fully qualified change management coach.

The charity covers England, Wales, Scotland, Jersey and the Isle of Man. This is a free service and R2R
aim to respond to all enquiries within 48 hours. Sessions are available for as long as you need us. You
don’t have to talk about anything you don’'t want to - R2R works at your pace and what you feel
comfortable with. Following our unique experiences, R2R recognises the need for rapid preventative

interventions, specific coaching and assistance.

R2R’s non-clinical approach is aimed at inspiring, coaching, motivating and supporting individuals
to experience real and positive change in their lives by “rethinking your thinking”. R2R encourages
everyone to engage in their own recovery and find their “rock”. No two client journeys are the same.

Positive change is always possible.



2. Mental Health and PTSD

Mental Health issues in the UK have gone largely ignored for generations and it is only
recently that people have felt comfortable to discuss conditions such as PTSD. This is
despite the fact that an estimated 3,800,000 people in the UK are believed to be living with
the condition. The research carried out by Oxford Brookes University will aim to provide a
better understanding of how exercise is beneficial for those suffering from anxiety and
depression. Public awareness of PTSD should and needs to be raised and the condition
destigmatised. We hope to use the media surrounding the row to do so.

3. Research into plastic pollution.

There are currently very few ways to actively sample the level of plastics that are floating in
our oceans today. Many of these approaches depend highly on manual, labour intensive
studies to confirm the presence and amount of plastics entering into our oceans. The data
we collect for Michigan University will be used to help develop a new way to detect and
monitor the movement and concentration of microplastics using satellite technology.

4.To help inspire the next generation of school leavers & adventurers.
During the Indian Ocean row in 2018 we managed to hold live video chats from out on the
water directly into class rooms across the UK (a world first). We hope to do the same this
time, and engage students so that we can show them that there is so much more to life
than a screen and that it doesn’t matter what hand life deals you, you can always do
something to help yourself and help others.

5. To show the strength of a mixed crew.

Ocean rowing has traditionally been dominated by single-gender teams, with most
expeditions comprising all-male crews. By navigating one of the world’s most challenging
oceans as a mixed crew, we aim to challenge stereotypes and demonstrate that diversity
strengthens a team. Through media coverage of the row, we hope to inspire future
generations to see that ocean rowing—and the outdoors world as a whole—is open to
everyone, regardless of gender.

5. The media attention, logo on the boat & website, mentions on social

media...

and all the things that people usually put in sponsorship packs. While we can offer all of that
our hope is that you, or your company, will choose to come on board not only because you
see a good ROI but because you can also see all the positives for others that can be
achieved through this challenge and that everything else on top is just a bonus. It's great for
employees too. In the past we have seen that when a company becomes a sponsor the
employees take ownership of the challenge and feel like they have become part of the
extended team. They can interact with all the various social media platforms and it creates
a great “team building” environment especially if in house fundraising events are held.

6. To be part of a challenge that is a world first.....
How many of those are there left?



Getting to the start

The journey to get to the start line can be as difficult as the actual row itself and
poses just as many challenges. The work that goes into the logistics and funding
of the challenge is often the biggest obstacle to overcome and would simply not
be possible without the help and support of sponsors.

PROJECTED COSTS

£60,000 —
—— £18,000

£120K

— £5,000

N~ £15,000
£5,000 ————

£17,000
The boat & auxiliary gear Freeze dried food
Shipping Satellite communications, PR and social media campaign
Travel Safety & medical equipment
EXAMPLE OF COSTS
£2,100 = 2lithium batteries £500 = EPIRB
£50 = Food for 1 person for 1 day £875 = Pair of Oars
£5,100 = Hydrogen Fuel Cell £3,995 = Desalination Unit
£295 = Hand-held VHF Radio £1,200 = Medical Pack
£3,500 = Weather Router £1,300 = Satellite Phone
£5,000 = Allflights £900 = 1Setof Wet Weather Gear
£295 = 1Immersion Survival Suit £1,200 = 4 Man Life Raft



Sponsor packages

Sponsorship benefits are negotiable and to be discussed prior to investment.
An illustration of potential benefits is below

SILVER

Logo on boat .
Social media mentions .
Logo and hyperlink on website .
Name & weblonk included in all press and promotion materials .
Access to photos and video footage from the crossing .
Post-row talk from the team on their experiences .
Logo on 1oar (organisation to retain oar post row) .
Logo on team kit .
Logo on boat trailer .
Gold sponsors shall have all Silver sponsors shall have all Logo on boat
SPOHSOI' packages can be tailored th[e; k.)enelfits of ISilver plu:x thtLa benelfits of Bro:ze plus 4 - Taggeq ?ccqc?'iona"¥
o . - Prime logo placement on - Logo placement in seconaary on social media posts
for dl-fferent levels of investment and boat and team clothing location on boat
requirements. We can meet all reasonable - Tagged Daily on social - Tagged Weekly on social
requests - subject to availability, logistics media posts media posts
and contribution amount - if there is - 1 post row talk - One 5 minute video call
o oge . . - One 10 minute video call during crossing
something specific you have in mind. during crossing

Title sponsor

Full branding rights for the row, including:

* Challenge name to change to company name

+ Boat branding, including prime positioning of logo on exterior and interior of boat

» Boat to change to organisation’s brand colours

« Organisation’s logo to feature on ALL team attire worn pre, during and post row

* PR and promotional partner - involvement in press releases, press and launch events,
photography, media interviews and all promotional materials

» Media access - full access to live streaming and chats, photos and video footage

« Product showcase — use of organisation’s products/services by crew and in boat

« Access to crew — crew available pre, during (via satellite) and post row to talk to
employees/speak at corporate or team-building events

+ Access to location mapping. Office map in reception can pinpoint where crew are on any given
day

» Flag to mark end of row — crew to hold flag aloft to signal end of the row. Flag will bear the
logo/tag of the lead sponsor.

» The Title sponsor will also have all the benefits of Gold sponsor. Any extra requirements to be
negotiated.



Testimonials.

Be part of something amazing. With your
support we can help improve the quality of life
for countless people across the world.

ELLIOT BROWN WATCHES

We had the pleasure of meeting Billy just before the Great Pacific Race in 2014 and agreed to become a sponsor as the row
provided the perfect testing ground for our durable watches. We deal with many athletes and ambassadors and Billy stands
out from the crowd because he understands the commercial aspects of these kinds of arrangements and has been such a
great asset for our brand. From writing content to providing photography it is amazing how he manages to do so much in
addition to his role as a fire fighter and massive fundraising efforts for charity. It was because of these reasons that we became
product and financial sponsors for his last challenge of rowing the Indian ocean.

In between these two epic challenges Billy came to us with the concept of a limited edition fire-fighters watch that would
raise money for charity. He was instrumental in the design, helped with the marketing and ensured that the correct bodies
endorsed the project. This led on to sales of over £180,000 to date and has enabled us to donate over £16,000 to charity. Billy
is one of those guys who does what he says and achieves more than promised no matter if it's an extreme feat of endurance
or arriving on time for a meeting It's a pleasure to be associated with him and | would suggest any organisation will get back
more than they put in if they support him.

lan Elliot, co-founder of “Animal” and CEO of Elliot Brown Watches

ELLIOT BROWN

EUROPEAN PARKINSON'’S DISEASE ASSOCIATION

The European Parkinson’s Disease Association (EPDA) is proud to be a charity partner of Monkey Fist Adventures. In 2018,
the Row the Indian Ocean four-man crew achieved the amazing goal of crossing the Indian Ocean in a row boat. This was
achieved thanks to the relentless effort and dedication of the crew and of all the Row the Indian Ocean team.

This endeavour has contributed to raising awareness of Parkinson’s on a global scale through their media campaign,
to providing inspiration to the Parkinson’s community, and to gathering ground-breaking research data that is being used
to help create better drug, dietary and exercise therapies.

For all these reasons, the EPDA will keep supporting the impressive work of Monkey Fist Adventures during their next
challenge, and would recommend them to any other individual, company or charity looking to work with them.

\4EPDA

European Parkinson’s
Disease Association

EXTREME ADVENTURE FOOD

As a company we receive an enormous amount of sponsorship requests for various types of challenges. Over the years we
have dramatically cut back on the sponsorship that we give as the majority of those who we did support simply took what was
on offer and we never heard back from them again and our brand failed to receive any form of exposure. We decided to take a
chance on Billy due to the research project into Parkinson’s Disease that was part of Indian Ocean Row 2018 project and are
delighted to say that we couldn’t be happier with our decision.

Billy kept in contact with regular updates and made good on any requests that we made of him with regards to content,
photo’s and video. He is a fantastic ambassador for the brand and the entire workforce would arrive 15 minutes early each
day to sit in the canteen, see how the crew were getting on and discuss the social media posts that they would put up.
It created a great working environment throughout the entire challenge and we are looking forward to the same in 2020
as we dre once agdin sponsoring Billy and Monkey Fist Adventures’ “Brain Waves” campaign.

Dave Annadale, Extreme Adventure Foods
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adventure food



For further details or if you would like
to discuss your bespoke requirements
as a sponsor, please contact

Billy Taylor
Email: billy@monkeyfistadventures.com
Telephone: +44 7917 412805

OnkCuyur:
€9 @_monkeyfist MA J Vnekn 'b?l I‘r é Sst

G monkeyfistadventuresitd www.monkeyfistadventures.com



